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Cleveland Clinic is one of the leading providers of specialised medical care in the world, 
focused on providing clinical excellence and superior patient outcomes.

This year we’re bringing our doctor-led model of care to London. Our fi rst Outpatient 
Centre opens at 24 Portland Place in the Harley Street Medical Area in September, 
followed by our brand new 184-bed hospital at 33 Grosvenor Place, central London in 
early 2022.

State-of-the-art facilities including a 29-bed ITU, 12-bed Acute Admissions Unit and full 

imaging suite will support our expert specialists to deliver exceptional patient care.

clevelandcliniclondon.uk
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